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FREYCINET National Park is often described as one of the jewels in Tasmania’s 
crown. 

Its stunning beaches and distinctive granite landforms, diverse vegetation and 
wildlife, extensive cultural heritage, as well as bountiful opportunities for nature-
based recreation are drawing 300,000 visitors a year. 

“The sky’s the limit as far as this region of Tasmania is concerned,” said Matthew 
Groom last year, when as minister for environment, parks and heritage he 
announced the development of a “comprehensive master plan for tourism 
infrastructure for the area”. 



That master plan that was released in June as a draft for public consultation sadly 
fails to deliver any long-term plan for the future of tourism in the park. 

The consultants were briefed to prepare a plan for a high-quality, environmentally, 
economically and socially sustainable visitor experience for the next 20 years, to 
2037. 

What they have delivered is a short-term, unsustainable plan for tourism 
development over the next 10 years. 

The park’s genuine master plan — the Freycinet National Park Management Plan — 
was written in 2000, yet it still provides a clear vision for the long-term future of the 
park — one that balances tourism with environmental, heritage and recreational 
values, and takes a long-term view for the benefit of future generations. 

It sets out to avoid the kind of inappropriate development which inevitably results 
from the tyranny of small decisions taken to respond to short-term pressures in the 
absence of a long-term vision. 

That is exactly what the draft tourism master plan embodies: a collection of small 
decisions, each responding to needs expressed by tourism operators, or problems 
arising from the ever-increasing tide of visitors. Each perhaps unobjectionable on its 
own, yet aggregating to a substantial change in the nature of the park itself, as well as 
the residential villages in and around the park. All without the guidance of a long-
term vision. 

This jewel deserves better, a plan guided by a long-term vision. This vision needs to 
be shared across the community: reflecting not just tourism operators and visitors, 
but residents and the broader community, scientists, Aboriginal Tasmanians and 
other stakeholders. 

“The sky’s the limit” in terms of numbers is not sustainable. Instead of simply 
upgrading tourism infrastructure every time it is overwhelmed, we need a sensible 
conversation about what is a realistic carrying capacity of tourists. 

The draft tourism master plan does not even clearly set out what it expects tourist 
numbers to be in 2027, let alone 2037 as it was meant to, or beyond. 

It acknowledges that, when consulted, stakeholders made it clear they don’t want to 
see increased visitor numbers in Freycinet National Park, and are in favour of a cap 
on numbers. 

Yet it then presents a plan targeting tourism growth of 5.5 per cent per annum — 
which would push visitor numbers over 850,000 by 2037. 

That sounds like a lot, but actually, 5.5 per cent is much less than the current growth 
(9.6 per cent over the last five years) — if that were to continue, 2037 would see 
nearly two million visitors per year. 

The draft plan makes no mention of these figures — in fact it appears to understate 
them by starting its projections at 245,000 rather than the current 300,000 per year. 
Nor does it make any attempt to evaluate the capacity of the primary attraction — the 



Wineglass Bay lookout track — beyond adding an additional lookout and 230m of 
track. 

Within just 10 years, at 5.5 per cent growth per annum, the Wineglass Bay lookout 
track would be used by about 6500 people every day December to April. 

Given that most visitors are there for just three hours during the middle of the day, 
that’s roughly two walkers for every metre of track, all the way to the lookout and 
back. By 2037, each walker would have about 25cm of track to themselves. 

Is that consistent with Tasmania’s tourism brand? Let alone the environmental, 
cultural, aesthetic and recreational values? 

Freycinet is in dire danger of being loved to death. When the same concerns were 
voiced about the Overland Track, a sensible decision was taken to limit visitor use to 
60 departures per day. Yes, the Wineglass Bay lookout track can accommodate more, 
but 6500 per day is way beyond sustainable. 

The plan needs to respond to what stakeholders have already said: they want a cap in 
the near future, not endless growth. They want to retain the park’s wilderness values, 
its peace and quiet and recreational opportunities, not have these all compromised 
by overuse. 

Community involvement is critical to sustainable tourism. The draft plan largely 
disregards the single largest group of people in the peninsula: residents and 
homeowners. Freycinet is not just a mine for tourist dollars. For many, it is a quiet 
and treasured place generations of families have called home. Much of the draft plan 
sees this residential value diminished and traded off for the short-term pursuit of 
commercial interests. 

Change is inevitable, but there must be balance. The draft plan does not get the 
balance right and fails to deliver a sustainable outcome. 

That is not to say it gets everything wrong. There are many good intentions, such as 
reducing traffic on Freycinet Drive and improving cycling and walking routes. But 
major changes like building a 3.4ha industrial-scale carpark and new visitor centre 
right at the entrance to Coles Bay need much more consultation. We need to see and 
discuss all the possible options. 

The Freycinet community is strong, united and proud of its long support of the park, 
with all of its many values. We delivered the first plastic-bag-free town in Australia in 
2003, and we can help deliver a sustainable future for tourism on the peninsula. We 
invite the Premier, wearing both his Parks and Tourism hats, to visit for a weekend to 
work with all of the community on a long-term plan that delivers a truly sustainable 
outcome for all Tasmanians. 

Alvaro Ascui is a Coles Bay resident and ratepayer. 

 
 


